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Bright One celebrates its first anniversary by announcing four ambassadors

24 September 2009: Bright One, a volunteer-run communications agency for the third sector, today announces that four leaders in the Public Relations industry will be joining the organisation as ambassadors. The news comes as Bright One celebrates its first year anniversary since the launch on 25 September 2008.

The four ambassadors come from some of the PR industry’s most prestigious agencies and will become the face of Bright One’s presence within the industry. The ambassador’s role is to raise the profile of Bright One within the industry via championing its objectives, recommending and referring suitable clients and offering mentoring support and strategic counsel to clients and agency volunteers alike.   In alphabetical order, the ambassadors are: Andrew Bloch (Founder and MD of Frank PR), Neville Hobson (Founder of Bond-i and blogger at NevilleHobson.com), Robert Philips (CEO of Edelman UK) and Kristin Syltevik (MD of Hotwire).
In its first year of operation, Bright One Communications has recruited over 30 volunteers and worked with eight organisations, including Refugee Week, Junction49, Pants to Poverty, Pixel Project, Savvy Kids and What's Up Information. The organisation is looking to continue to grow in the coming months due to the high demand from charities that need support from their professional volunteers.  

In conjunction with the first year anniversary, Bright One has also launched a new website, which aims to make it easier for third sector organisations to get support in their communications activities and for volunteers to find out more about how they can get involved. The site was developed by Dharmafly, who specialize in web development for social change, and features Bright One’s recently developed brand identity and a 60-second introduction video that explains the Bright One concept to the sites’ visitors.  There is also a free resources section, which provides charity and voluntary organisations with templates for press releases and information on how to plan and implement the basic PR activities.

"The first people we have to thank for the organisation’s success so far are the volunteers," said Ben Matthews, Founder of Bright One. “Their time, energy and dedication show not only that they believe in the projects they are working on, but they also believe in Bright One’s vision of helping charity organisations who couldn’t afford PR otherwise.  

We are delighted to welcome our four ambassadors into the organisation, and with their support we’re look forward to growing Bright One and helping more charities, social enterprise and other not-for-profit organisations with professional but affordable PR and communications support.”

- ends -

About Bright One:

Bright One is a volunteer-run communications agency for the third sector. Bright One was established to solve two problems: third sector organisations get professional communication services at a low cost and inexperienced PR and communications people get the skills and mentoring they need from seasoned professionals. Bright One’s profits are reinvested, allowing the organisation to grow and support its volunteers, as well as subsidise third sector organisations that otherwise might not benefit from professional PR and communications services. Find out more at www.brightone.org.uk
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